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GENERAL INFORMATION 


The Lake County Discovery Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the history and geog¬ 
raphy of Lake County, Illinois from its earliest known inhabitants to the 
present. The Curt Teich Postcard Archives is a section of the Museum, 
devoted to the preservation and interpretation of the postcard format of 
visual information and to the care of the industrial archives of the Curt 
Teich Company of Chicago. The Teich industrial archives includes pho¬ 
tographs and postcards of subjects related to North American twentieth 
century culture. 

The Lake County Discovery Museum is a department of 
the Lake County Forest Preserves. 

Location About 40 miles northwest of Chicago in the 

Lakewood Forest Preserve. 

Route 1 76 and Fairfield Road 

Wauconda, Illinois 60084 {847) 968-3400 

(847) 968-3381 Curt Teich Postcard Archives 

Fax (847) 526-1545 



Archives Building 


Curt Teich 
Archives and 
Lake County 
Archives 


Office hours 8:30 a.m. to 4:30 p.m. Monday - Friday. 
Research hours 9:00 a.m. to noon and 1:00 p.m. to 4 p.m. 
Monday - Friday by appointment. 
www.TeichArchives.org 


Museum 

Exhibition Open Monday through Saturday 11:00 a.m. to 4:30 p.m. 

Sunday 1:00 p.m. to 4:30 p.m. Morning hours are reserved 
for school tours. The permanent exhibit of the Curt Teich 
Archives "Bringing the World Home" is on view during gal¬ 
lery hours. 

www.LakeCountyDiscoveryMuseum.org 

Admission $6.00 for adults, $2.50 for students. Tuesdays are $3.00 for 
adults and children are free. Admission is always free for 
Friends of the Lake County Discovery Museum. 



In 1958 Kellogg's purchased the Huckleberry Hound show and the rights to its characters Yogi Bear was almost left out, though, because of his similarity to the Sugar Crisp Bears, 
Curt Teich Archives Cl 216. Ca 1965 


JOIN US — 

The Curt Teich Postcards Archives needs your support to maintain qual¬ 
ity preservation of its collections. 

Your membership in the Friends of the Lake County Discovery Museum 
will help provide professional staff to care for the Archives, will aid in the 
ongoing effort to preserve the artifacts, and will help support methods of 
bringing this unique material to the public through exhibits, publications, 
and research services. 

The Curt Teich Postcard Archives at the Lake County Discovery Museum 
is the largest public collection of postcards and related materials in the 
world. 

Enroll now as a member of the Friends of the Lake County Discovery 
Museum. 


Annual Membership: 


Individual 

$ 

30.00 

Individual - Two Years 

$ 

55.00 

Family 

$ 

45.00 

Family - Two Years 

$ 

85.00 

Institution/Group 

$ 

40.00 

Family Plus 

$ 

75.00 

Discovery Circle 

$ 

150.00 

Mastodon Club 

$ 

500.00 


Benefits of membership include free admission to the Museum, a 
subscription to Image File, a 10% discount in the Museum store, a 10% dis¬ 
count on Teich Archives research services, and a 10% discount on book and 
postcard reproduction sales. 
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When Kellogg's Frosted Flakes hit the market in 1952, Tony th 
Elephant, and Newt the Gnu, Curt Teich Archives G1027. Ca. 


chosen by popular vote to be the spokescharacter. He beat out Katy the Kangaroo (runner-up), Elmo the 
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ONE HUNDRED-YEAR-OLD CORN FLAKES STILL TASTE GREAT 

By Heather M. Johnson, Archives Coordinator 


'They're Grr-reatP 1 Tony the Tiger and 
millions of others share the same opinion 
about Kellogg's Frosted Flakes, A recent 
donation to the Teich Archives contain¬ 
ing postcard images of Battle Creek, 
Michigan and the Kellogg Company 
spurred a little archival research. Some 
of the images seemed incongruous for 
a cereal company. A recreation hall? A 
nursery? As ji turned out, the captions 
were correct and, coinddently 2006 
marked Kellogg’s 100th anniversary, 
Kellogg’s opened in 1900 with only forty- 
four employees in I he then small cily of 
battle Creek. It is now one of the leading 
cereal companies in (he world and an 
iconic part of the breakfast industry. 

Things Get Flaky 

Around the turn of the last century, 
hundreds of breakfast cereal companies 
were started in Battle Creek. The Seventh 
Day Adventist Church headquartered 
(here promoted healthful living through 
exercise and a meat-free, nutritious diet 
— a ripe environment for trying out 
grain-based products. At one point forty- 
two cereal factories were in simultaneous 
operation, including two of the most 
famous; Post and Kellogg's. 1 C W Post 
marketed his first cereal, Grape Nuts, 
eight yeats before Kelloggs came on the 
scone, but Post soon had a staunch com¬ 


petitor. The two companies are still rivals 
today and it was a simple corn flake that 
made all the difference, 

A happy accident led to the discovery of 
the flake, an accident that occurred while 
W. K. Kellogg was working for his brother, 
Dr. John Harvey Kellogg. John Harvey ran 
the Battle Creek Sanitarium founded by 
the Seventh Day Adventist Church. The 
"San," as it was called, promoted the same 
Ideals for healthful living as the church. 
People flocked to il during the early twen¬ 
tieth century hoping to be made healthier 
and happier. The Kellogg brothers spent 
many hours in the kitchen together con¬ 
tacting new health foods to feed to the 
clientele. One morning they put boiled 
wheat I hat had been left out over night 
through rollers. Instead of adhering to 
each other, each piece of wheat came out 
individually flattened. Voila! The flake! 

W.K. continued to develop flakes from 
other grains — corn, for instance — and 
worked on improving the taste, with 
the idea of marketing the new ready-to- 
eat cereal to the public. Alas, Dr, John 
Harvey was adamant that their cereals 
should be reserved for visitors to the San. 
The disagreement was so fierce that it 
became a life long feud. The brothers 
parted ways; John Harvey stayed at the 
San while W.K. began producing Kellogg's 


Toasted Corn Flakes at his newly estab¬ 
lished Battle Creek factory. 

There were a few minor set backs, such 
as the factory being destroyed by a lire 
during the first year, but the company 
held on and cfimbed to the top of cereal 
sales. As the company grew, new cereals 
were added — most of which can si ill 
be found on shelves today Corn Ffakes 
were followed by AIJ Bran in 1916 and 
Rice Krispies In T927. The 1950s saw the 
advent of Corn Pops £nee Sugar Pops), 
Frosted Flakes, Honey Smacks (nee Sugar 
Smacks), and Special K. The public fol¬ 
lowed its noses to Frool Loops, Frosted 
Mini-Wheats and Product 19 during the 
1970s, and Crispix entered the market a 
decade later. ■ 
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Kellogg's Toasted Com Flakes won "Its Favor Through Its Flavor" during the early twentieth century. As cereal pro¬ 
duction increased, so did promotion. The "Sweetheart of The Corn" became a company icon, the Funny jungleland 
Moving Pictures Book became its first premium in 1910, and factory tours began in 1912 Curt Teich Archives 
C 4712 Ca 1914 



PACKING ROOM. KELLOGG COMPANY. BATTLE CREEK, MICHIGAN iobssi 


Early on in the cereal industry cleanliness was given high priority. At Kellogg's , "duck white " uniforms were requited ns 
well as head coverings like the ones worn by the women pictured here Curt Teich Archives A109391 1926 



The recreation hall was available foi Kellogg's employees It was used to hold a variety of social events, and, accord¬ 
ing to the back of this postcard, was "considered one of the finest and most beautiful auditoriums of its kind between 
4 New York and Chic:agcx" Curt Teich Arc hives iA018 1931 


The continuing popularity of Kellogg's 
cereals is undeniable. The name and the 
products have been embraced for gen¬ 
erations and are ingrained in America's 
cultural identity. Who can say "Snap, 
Crackle, Pop, Rice Krispies!" without 
using a sing-song voice? Toucan Sam may 
be the most recognized tropical bird in 
the U.S., and Tony the Tiger shows no 
signs of slowing down after fifty-four years 
as the Frosted Flakes representative. 

A Company is Only as Good as Its 
Workers 

Kellogg Company also had another role — 
as an employer and an industrial anchor 
in the city of Battle Creek. Although W.K. 
retired as company president in 1929, 
Kellogg Company did its best to follow 
the ideals of its founder. W.K. was rooted 
in the fundamentals of the Seventh Day 
Adventists, and he wanted those values of 
a happier, healthier life to benefit his work¬ 
ers. FHe wanted his company to be more 
than just a money making enterprise. 

W.K. Kellogg was rather opposed to the 
American work ethic. People spent 
entirely too much time, in his opinion, 
working when they should be enriching 
their lives through social and physical 
activities. His own early years had been 
spent working long hours while neglect¬ 
ing his family and other interests. Kellogg 
Company encouraged a well-rounded 
lifestyle by providing a recreation hall, a 
social hall, and constructing a gymnasium 
on company grounds. The company sup¬ 
ported several sports teams and started 
a garden plot in the 1930s where green 
space and additional outdoor activity 
were available. The company-sponsored 
employee band gained recognition play¬ 
ing a weekly engagement on a local radio 
station and performing at civic events and 
parades.^ 

Kellogg's assisted workers trying to bal¬ 
ance work with home life by providing a 
free nursery program for those assigned 
to the first and second shifts. While the 
parent worked, the children participated 
in [earning activities, indoor games, and 
outdoor recreation. Dental and medi¬ 
cal exams were offered and childhood 
inoculations were available, if desired,^ 
The program was especially advantageous 
for "Kellogg Couples," families in which 
both the husband and the wife worked 
for Kellogg's. By 1927, the second year 
of the program, over fifty children were 
enrolled. 5 

And what of the women? A female 
workforce has always been a part of the 
Kellogg Company, and they work in 
many areas of the factories. In 1907, 
nearly a third of the 400 workers in the 
packing division were women. "Mother's 
Meetings," a forum for women working 
and raising families, was started through 
the nursery program. When Kellogg's 
allowed a branch of the Calhoun Savings 
and Loan Company to open on company 
properly, the bank developed the 

























"Automatic Savings Machine for Women." 
Any deposit from twenty-five cents to five 
dollars received a five percent interest rate. 

When the Great Depression took hold 
of the nation and jobs were being cut 
everywhere, the Kellogg Company did 
a remarkable thing: they hired more 
people. Like most factories, production 
was handled in three, eight-hour shifts. 

At the end of 1930, Kellogg's announced 
that its plants would change over to four, 
six-hour shifts, with the exception of a 
few departments. Almost 300 more work¬ 
ers were hired and wages were raised 
to compensate for the shortened shifts 
and to avoid penalizing the employees. 
The six-hour day caught the attention of 
President Herbert Hoover's administration 
which approved of the increase in jobs.^ 
The company also became the object 
of praise and scrutiny from business and 
labor leaders nationwide. 

The early twentieth century marked 
change in the work place as mechaniza¬ 
tion of factories continued. A machine 
could do twice, three times, sometimes 
ten times the work of what one laborer 
could accomplish by hand. Some feared 
a loss of jobs, but others saw the in¬ 
crease in production and revenue as a 
chance to benefit labor. Companies could 
now afford to have their employees work 
fewer hours for greater wages without 
any reduction in production or in the 
work force. It seemed that the Kellogg six- 
hour day could be a harbinger of things 
to come; some speculated there would 
be a two hour work day by the end of 
the century! 

Kellogg officials declared the six-hour 
day a success, citing low accident occur¬ 
rences and fewer sick days taken. 7 More 
importantly, the workers seemed happy 
with the six-hour day; they appreciated 
the extra time it afforded them. A shorter 
work day gave Kellogg's employees more 
opportunities to be involved in their com¬ 
munities and to pursue personal interests. 

During World War II, shifts were tempo¬ 
rarily changed to eight-hours as part of 
the nation wide war effort. In the years 
after the war, however, enthusiasm for 
the reinstated six-hour day waned. In the 
post-war economy more hours and larger 
pay checks became preferable to leisure 
time. One by one the departments aban¬ 
doned six-hour shifts; the last switched to 
eight-hours in 1985. 

A Destination Spot 

As Battle Creek became known around 
the world as "Cereal City," it unexpect¬ 
edly developed into a tourist destination. 
Kellogg's offered tours of its facilities 
as early as 1912, drawing thousands 
of visitors eager to see Corn Flakes being 
made. The factory tours were discontin¬ 
ued in 1986 due to liability issues and 
health regulations, but these days for 
about $8 per adult and $5 per child, 



The Kellogg's nursery program strove to build "healthy, happy ; little citizens" through educational activities, play■ and 
outdoor recreation Curt Teich Archives A109388, 1926. 


NURSERY—KINDERGARTEN, KELLOGG COMPANY. BATTLE CREEK, MICHIGAN 
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The full scope of the Kellogg's factory is shown on this E. C. Kropp linen postcard. The water tower and four white 
grain tanks were iconic structures in Battle Creek, Michigan. Curt Teich Archives C4718 Ca. 1921. 



Visitors, seen here wearing the official paper tour hats, waited in the cafe area where factory tours started and 
ended. Refreshments, including the famous "Fruit Loop Sundae," were offered at the end of the tour. Curt Teich 
Archive C471 6. Ca. 1950. 5 






















The number 80 building, shown here with " Kellogg's 11 
on its facade, was added to the factory complex 
ini962-63. Today many of the aging Battle Creek 
factory buildings have been demolished. Curt Teich 
Archives 5DK35. 7965. 

one can learn the history and process 
of cereal making at Kellogg's Cereal City 
U.S.A. attraction. 8 It is quite an experi¬ 
ence — very different than donning a 
goofy hairnet and traipsing up and down 
stairs between factory floors, arriving at 
the end lightly sugar coated and smelling 
of baking cereal. The famous Froot Loop 
Sundae (ice cream topped with Kellogg's 
Froot Loops), formerly Offered al the end 
of a tour, is still available, 

Kellogg Company employed thousands 
of people who lived in Battle Creek. 
Mothers, fathers, sons and daughters all 
became a part of the legacy. The scent 
of baking cereal wafled through the air 
for decades. Things have changed in 
recent years, though. Very little of the 
cereal production Is handler) at the local 
plant, and many of the factory build¬ 
ings have been demolished, However, 
Kellogg Company headquarters remains 
firmly entrenched, and the company is 
a top employer in the area. World wide 
it employs over 26,000 people in seven¬ 
teen countries and is the leader in cereal 
sales. 9 

After one hundred years, it is hard to 
imagine mornings without Kellogg's 
cereals. Things have changed a lot since 
those early Corn Flake days, but Kellogg 
Company continues to maintain its 
commitment to nutrition and quality 
product — and to cereal. Breakfast is, 
after all, the most important meal of the 
day. 

Addendum: Since this article was writ¬ 
ten, Cereal City USA. has closed its 
doors. The announcement of the closing 
was made January 4, 2007. To date, 
there is no intention to reopen. 
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How to find it in the 
Teich Archives... 


The following subject headings from 
the Teich Archives' computer index 
may be searched for topics related to 
this article: 

ADVERTISING MODELS/Cartoon 

COMPANIES/Kelloggs 

INDUSTRY, FOOD AND BEVERAGE/ 
Plant Exterior 
Plant Interior 
Shipping & Packing 
Workers 


In Memoriam 

It is with much sadness that the Teich 
Archives staff reports that long-time 
donor and friend, John A. High, Jr, 
passed away. John, a long-time resident 
of New York City, died peacefully at 
home on August 18, 2006 at the age of 
85. John led an interesting and distin¬ 
guished life, and he will be missed. 

He was born May 20, 1921, in Boston, 
Massachusetts, to Marguerite Davis and 
John A. High, Sr. He graduated from 
the Roxbury Latin School in 1939 and 
in later years became a benefactor to 
a number of deserving students at the 
school. After high school, he entered 
Stanford University and was a student for 
three years until he was called to active 
service in the United States Army. Upon 
receiving an honorable discharge in 
1944, he returned to Stanford where he 
graduated magna cum laude, Phi Beta 
Kappa in mathematics in 1945. Having 
discovered a passion for acting while at 
Stanford, he returned to the East Coast 
to pursue a career on the stage. 


For the next fifty years, Mr. High 
appeared in over 300 different produc¬ 
tions, making his Broadway debut in 
1946 in "Lute Song" with Mary Martin, 

Yul Brynner and, also in her debut, the 
former Nancy Davis, now Mis. Ronald 
Reagan, A longstanding member of (he 
Actors' llquity Association, Mr. High also 
traveled with The Touring Players for five 
years, performing across the country. 

A highly accomplished actor, he gave 
over 1000 performances as The Girl's 
Father in "The Fantasticks," the New 
York Sullivan Street production. Over 
the years his remarkable talent landed 
him roles sharing the stage with many 
famous actors and actresses, includ¬ 
ing Vivian Blaine, Howard Keel, Jane 
Powell, Meryl Streep, Cyd Charisse and 
Jay Thomas. 

Mr 1 iigh's penchant for collecting silk 
postcards began as a casual hobby and 
grew Into a world-renowned and rare 
collection now housed at the Lake 
County Discovery Museum. His amazing 
collection, some of which is on perma¬ 
nent display, consists of Steven graphs, 
woven silk postcards, pictures and other 
memorabilia of the late nineteenth and 
early twentieth centuries. Featured In 
People magazine in 20UU, John's collec¬ 
tion of woven in silk postcards is touted 
as the largest in the world. 

"John High made a significant and last¬ 
ing gift to the public through the dona¬ 
tion of his magnificent collection to the 
Museum's Curt Teich Postcard Archives," 
said Katherine Hamilton-Smith, direc¬ 
tor of the Museum. "His goal was to 
keep his collection intact, and to share 
its beauty and rarity with generations to 
come. Personally, I will miss him greatly. 
He and I spoke at length many times 
each month, about what he was collect¬ 
ing 'for the Museum.' He was erudite 
and gifted; an interesting man." □ 



John A. High, Jr., long-time donor and friend of the 
Curt Teich Postcard Archives passed away at the age 
of 85 















The Lake County Discovery Museum 
& Greater Chicago Productions 


POSTCARD 






Friday, August 3,10 a.m. - 6 p.m. 
Saturday August 4,10 a.m. - 4 p.m. 

Postcard dealers from across the country, quality merchandise 
for sale, free appraisals of personal postcard collections 


Admission to the show is free with Museum admission 
Call 847-968-3400 for more information. 

Lake County Discovery Museum 

Route 176 & Fairfield Road, Wauconda, IL 
www.LakeCountyDiscoveryMuseum.org 
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CATALOGING NOTES 

NEW POSTCARD PROGRAM 

By Christine Pyle 


"Notes from the Research Desk" and 
Cataloging Notes" appear in alternate 
issues of Image File. 7fte two features 
focus on the use of and access to materi¬ 
als in the Teich Archives. 

Oh, the possibilities for the future 
thanks to technology! I am happy to 
report that the Curt Teich Postcard 
Archives has taken full advantage by 
bringing the postcard cataloging program 
into the twenty-first century. 

Today's technology allows for so many 
more embellishments to the program 
compared to what was doable with the 
DOS-based program we were still using. 
First designed in 1987, the program had 
a black background with turquoise letter¬ 
ing. Numeric codes were entered for the 
subject categories. With each upgrade 
of I: he M use u m ‘s co m p u tei sys te m, i t 
became more and more problamatic to 
have a DOS-based program handling the 
many thousands of records representing 
the postcards in the Teich Archives. 

It is importanl let have materials in an 
archive cataloged because it allows for 
the retrieval of items for exhibitions and 
research use. According to the American 
Association of Museums, "Catalog records 
provide physical and intellectual access to 
the museum's collections." That is exactly 


the purpose of the postcard catalog. The 
card number assigned to each record tells 
the staff where in storage that postcard is 
located. The rest of the information in the 
record — subject, location, date, whether 
or not there is a message on the card, and 
if the card is an actual photograph — pro¬ 
vides the intellectual access. Without a 
catalog, access to collections would be 
nearly impossible. 

In the summer of 2006, Picture Perfect 
Design in Antioch, Illinois was hired to 
redesign the postcard cataloging program 
incorporating new fields* easier search¬ 
ing capabilities, and the ability to attach 
images. The new fields Include a notation 
for the orientation of the card — vertical 
or horizontal, and a notes field in which 
information about the card such as the 
name of a hotel or restaurant can be 
added. All the information in the notes 
field is fully searchable — another great 
benefit for both staff and researchers. The 
previous program allowed for any combi¬ 
nation of search terms. The new program 
allows the same search capabilities, yet is 
much easier and faster to use. 

In addition to the new fields, drop down 
lists were added for the subject catego¬ 
ries, eliminating the need for numeric 
codes* Drop down lists were also added 
for the state/country field, and the field 


denoting the decade of the card. 

(The decade field was added several 
years ago to the DOS program to 
accommodate postcards on which a 
specific year of publication could not be 
determined.) 

The Museum's digitizing projects have 
allowed for the scanning of many 
thousands of postcards. For every card 
scanned, there is a master TIFF image 
that can be used to create a low resolu¬ 
tion image to attach to the correspond¬ 
ing record in the cataloging program. 
Attaching images to a record means staff 
can view [he card from their desk rather 
than having to pull the postcard from 
the files. Only the postcards necessary to 
fulfill a research request will be physically 
removed from storage, which helps with 
preservation efforts. Currently, the new 
fields are blank for the cards that were 
cataloged in the past, but volunteers will 
soon begin working on entering informa¬ 
tion in the new fields. 

The new program is so easy to use, and 
the new features make it so much more 
flexible than the previous DOS program. 
In the past few months, mure than 3,000 
new records have been added to the 
database bringing the total number of 
records to more than 375,000. □ 




lake County Discovery Museum 


* • Local Intranet 


The new postcard cataloging program allows staff to include more information about each postcard such as orientation of the card and names of hotels, restaurants, theaters, etc. 
H All the fields are fully searchable, and any combination of fields can he used in a search. 




















































POSTCARD AUCTION 

For postcard collectors, August 1 and 
2, 2006 were great days to be in Cedar 
Falls, Iowa. Cedar Falls is home to 
Jackson's International Auctions where 
duplicate postcards from the Curt Teich 
Postcard Archives were auctioned on 
those days. 


For one week prior to the event, the auc¬ 
tion house was open to the public for 
previewing. Many people took advantage 
of this, and spent hours pouring over the 
224 lots of Teich postcards. All the post¬ 
cards in the auction were printed by the 
Curt Teich Company, which operated in 
Chicago from 1898 - 1978. The company 
saved ten to fifteen examples of every 
postcard, and it was from this overstock 
that materials were selected for auction. 
The majority of the nearly 80,000 post¬ 
cards in the auction were from the linen 
series (1930s - 1950s). There were also 
white border cards (1929), chrome cards 
(1950s- 1960s), and a few other styles. 


Bidders from forty-one states and eight 
countries competed for the Teich lots as 
well as lots from other collections. The 
auction was held live at Jackson's and on 
eBay, and bids were also accepted by 
mail and telephone. 


Many of the linen advertising postcards 
were offered singly or in small lots. An 
advertising card for "Atlas Snowfall Crystal 
Paperweights" with a Santa Clause real¬ 
ized the top price in the Teich lots of 
$793. The second highest price was $441 
for another Atlas Paperweight card with a 
Mammy. A lot of five Norfolk Paint linen 
advertising postcards went for $1,880. 
Four of the cards depicted cartoons of 



The Teich Archives first auction of duplicate materials 
from the collection was quite successful This wUfwrtk- 
ing postcard for Atlas Snowfall Crystal Paperweights 
was the top selling individual card. Curt Teich 
Archives 7BH662 7 947* 


black children painting, and the fifth card 
advertised house paint showing a snow- 
covered house with a snowman. In all, 
the Museum realized $76,000 from the 
auction. 

The Lake County Discovery Museum is 
accredited by the American Association 
of Museums (AAM), and the AAM code 
of ethics states that any money received 
from the sale of collections must be 
used to benefit the remaining collection. 
Therefore, the money for this auction will 
go to the care and preservation of the 
materials in the Teich Archives. □ 



PACE 2007 

The Curt Teich Postcard Archives is 
pleased to announce the seventh 
Postcard Art Competition/Exhibition 
offering artists the unique challenge 
of producing original works in postcard 
size. This exhibition is dedicated to 
the American picture postcard, celebrat¬ 
ing the postcard as art and as visual 
document. Entry deadline is August 21, 
2007. 

The competition is open to artists eigh¬ 
teen years and older. Artists are asked to 
submit original 4" X 6" postcard designs 
in any medium. Work will be judged on 
creativity, technical expertise and con¬ 
tent. A set of postcards will be made from 
the twelve winning designs, so work will 
also be considered by ease of reproduc¬ 
tion within the postcard format. Artists 
may enter as many works as they choose. 
There is an entry fee of $20 for three 
works and $5 for each additional work. 
Thirty-six pieces will comprise the exhibi¬ 
tion that will travel to various galleries 
and cultural institutions around northern 
Illinois for one year. Cash prizes will 
be awarded to the twelve artists whose 
designs are used to create the postcard 
sets. 

An entry form and more detailed infor¬ 
mation about the competition and eli¬ 
gibility are available on our Web site at 
www.TeichArchives.org . If you wish to 
be included on the mailing list, you may 
call, send, or email your name, address, 


phone number, and email address to the 
Archives. Opportunities are also avail¬ 
able for those interested in being an artist 
patron by purchasing one of the twelve 
original artworks that will be made into 
the postcard sets. 

For more information about this oppor¬ 
tunity or if you have additional ques¬ 
tions, please call or email Debra Gust at 
847-968-3381 or dgust@co.lake.il.us. 

□ 

Museum 
Receives LSTA 
Grant 

Recently, the Lake County Discovery 
Museum was awarded a Library Services 
and Technology Act (LSTA) Grant admin¬ 
istered by the Illinois State Library to digi¬ 
tize the Minto Family Collection of Civil 
War Correspondence. The collection 
of almost 250 letters, photos and diaries 
was donated to the museum in 1993 by 
descendants of the David Minto Family. 

In the past, the Museum has received 
LSTA funds to digitize approximately 
12,000 postcards from the Curt Teich 
Postcard Archives. The postcards and the 
Minto Collection are all available on the 
Digital Past website at www.digitalpast.org. 

The Minto family immigrated from 
Scotland and settled in Millburn, Illinois 
in 1843. David, the second youngest 
of four children, enlisted in 1862 and 
served in the 96th Regiment of the Illinois 
infantry. Due to a foot infection he never 
saw combat and as a result was able 
to save most of the letters he received 
from friends and family back home. The 
collection also contains David's letters 
to home and correspondence between 
other soldiers in the 96th regiment, rela¬ 
tives, and friends. 

The letters and diaries have been tran¬ 
scribed and scanned at a high resolution. 
The transcriptions are also fully-search- 
able, providing an excellent Civil War 
resource. 

□ 



jane Minto (middle) and children (clockwise from 
lower left) Jan net, Robert , William, and David The 
Minto letters provide a fascinating look at the Civil 
War from both the home front and the frontlines , 
which makes the collection unique. Lake County 
History Archives 93.43.75. Ca. 1856. 9 
















INDICIA 


Images from the Curt Teich Archives are 
included as illustrations in many and 
varied publications, Indicia is an anno¬ 
tated ' booklist " of recent publications 
and exhibitions in which Teich Archives 
images appear. 

□ Williams-Forson, Psyche A. Building 
Houses Out of Chicken Legs: 

Black Women, Food , and Power. 
Chapel Hill: The University of 
North Carolina Press, 2006. ISBN 
978-0-8078-5686-4. 317 pages, 
illustrated. 



the food preparer in white homes 
while black men were often por¬ 
trayed as chicken thieves. However, 
black women since the Civil War 
have used the raising, preparing, 
and selling of chicken as a means 
of improving their lives and circum¬ 
stances, thereby defying the often 
negative associations of blacks and 
chicken. 

In Building Houses Out of Chicken 
Legs, Psyche A. Williams-Forson 
looks at the role chicken has played 
in black culture and in the lives of 
black women. Bringing together 
personal narratives, advertising 
images, interviews and her own 
experiences, Williams-Forson 
explores how black women in 
America used chicken as a means 
to break through the barriers of 
racism and the restrictions placed 
upon women and how, in turn, 
women shaped the lives of those 
around them. 

A Curt Teich Archives image of the 
Coon Chicken Inn restaurant in 
Utah was used in the book. 

□ Bryson, Bill, “Boys' Life," 

Smithsonian (Feb. 2007) 18-22. 

Bill Bryson provides a glimpse of 
Des Moines, Iowa in the 1950s 
from the perspective of a young 
boy. His tale reveals an era when 
children — and there were a lot of 
them - - were allowed to play and 
roam unsupervised in a town that 
was quiet, safe and where pedes¬ 
trians outnumbered cars. In the 
author's own words, it was "miles 
and miles of the American dream." 


Women have been food preparers 
and often providers for generations. 
Black women in America have used 
chicken, in particular, to achieve 
economic freedom and indepen¬ 
dence and a form of self-definition. 
The connection between blacks 
and chicken appeared in pop cul¬ 
ture, literature, cookbooks, and 
advertising, usually perpetuating a 
negative stereotype. Advertisements 
for cooking products frequently fea¬ 
tured a black "Mammy" figure as 


A Teich Archives postcard of Des 
Moines is featured on the title page 
of the article. 



The Coon Chicken Inn restaurant in Salt Like City ,; Utah This photograph, from the Teich Company pmcfuction :ii\> 
10 was used in the hook Building Houses Oul of Chicken Le^s Curt Teich Ate hives IBH264I. 1941 



The plants and design of the Hvrshey Cardens has 
been carMly preserved and today it looks much 
the same as it did in thsVJJH view. Curt Teich 
Archives BAH 1649. 1938 


□ Houts, Mary Davidoff. Hershey 
Cardens: The Cornfield that 
Bloomed with Roses. Hershey, PA: 
Hershey Gardens, 2006. ISBN 
0-9778749-0-7. 88 pages, illustrated. 

The Hershey Gardens has received 
visitors from all over the world since 
it opened in 1937. The original rose 
garden was started by Milton S. 
Hershey, founder of the chocolate 
company,, as a way to combat the 
Depression. The garden continued 
to expand, but although the plants 
nourished, the Gardens struggled 
financially throughout the 1970s 
and 1980s. Finally, Hershey Gardens 
became part of the M.S. Hershey 
foundation which provides funding 
for maintenance and new develop¬ 
ments. Today the Gardens cover 
twenty-three acres and include 
a Children's Garden, a Japanese 
Garden, and a Butterfly House. 

The book uses photographs, news¬ 
paper clippings, and other historic 
images as well as narrative to tell 
the story of the Hershey Gardens. 
Teich Archives images of the 
Hershey Gardens are used. 

□ Littman, Margaret, Elisa Kronish 
Drake, and Judy Sutton Taylor, 
"Favorite Fleas," MapQuest Bargain 
Quest (2006) 18-80. 



9p«cl«l Edition FLe* MARKET Quid* 


This issue of MapQuest's Bargain 
Quest focuses on flea markets. The 
"Favorite Fleas" section provides 
in-depth descriptions of markets 
across the U.S. offering trip plan¬ 
ning tips and citing local must-sees, 
Twenty-one Teich Archive images 
are used as illustrations. 































□ O'Brien, Katherine, "An Offset 
Pioneer," American Printer (Oct. 
2006) 34-36. 

In the beginning, the Curt Teich 
Company was just another printing 
company in Chicago. Once the 
company began to focus almost 
exclusively on postcard production 


The Teich large letter card image is as popular today as it was when the postcards were first printed. This card brings 
greetings from Hawaii to readers of InStyle Weddings magazine. Curt Teich Archives 2DK1980. 1962. 


From Ronald Millard: 

Cherryfand Auctions, September 9, 
2003 through September 19, 2006 


From Ray Steinnerd 
international Postcard Association 
Magazine, Vol. 1 1988 through Vol. 
3 1990 


From J. Carter Risner 
Wish You Were Here: Arkansas 
Postcard Past 1900 -1925 
The Golden Age of Onondaga 
Lake Resorts 


From Jerie Tallman 
McHenry Illinois 


follows the events, views and 
people along the 469 miles of road 
winding through the Appalachian 
Mountains. □ 

Thank you to all 
our Contributors 

The Friends of the Lake County Discovery 
Museum thank all members for their sup¬ 
port of the Curt Teich Postcard Archives. 
The Teich Archives is the largest public 
collection of postcards and related mate¬ 
rials in the United States. Member's 
contributions aid in the ongoing effort 
to preserve the postcards and to provide 
the proper storage for new items that are 
accepted into the collection. 

We would also like to thank the following 
people for their recent donations to the 
library: 


From the 1920s through the 1940$, Curt Teich and Company was the largest volume printer of postcards in the 
world this advertisingpostCml hr the company printed in 1934 , was used to illustrate an article in American 
Printer magaz.im'. f mt Tenth Archives 4AH1909 


A special thank you to Hal Ottaway and 
the Wichita Postcard Club for facilitating 
the donation to the Archives on behalf of 
the Dolores and John Pittman Estate. □ 11 


OrlvJnvE'Mi Prodaetri of "C. T. An*CoI qLJ ihofroohv 


however, it soon became a leader 
in the printing industry. Always on 
lhe cutting edge of new technology 
Tdch was one of the first to use 
offset printing. With faster printing 
and sharper imagery, the Teich com¬ 
pany produced postcards for vendors 
across the nation. Today the com¬ 
pany is still known among collectors 
for the quality of its postcards and 
in particular, its linen large-letter 
cards. 

The article in American Printer 
chronicles the printing history of the 
Curt Teich Company hailing it as a 
"large-format legend 1 ' and an "offset 
pioneer." 

Archives images illustrate the article 
and a Teich large-letter postcard is 
the cover image for the magazine. 


□ Lloyd, Chrissy, ed., "Destination: 
Fabulous!," InStyle Weddings (Winter 
2007) 265-272. 

If you are packing a honeymoon 
suitcase, the "Destination: Fabulous!" 
feature is full of the perfect items to 
bring along for any destination from 
Africa to Paris. Large-letter postcards 
from the Teich Archives are used in 
the Hawaii and Cape Cod sections. 

□ A recent volume in the Arcadia 
Postcard History Series, to which the 
Teich Archives has supplied or given 
permission to use postcard images: 

Hall, Karen J. and Friends of the 
Blue Ridge Parkway. The Blue Ridge 
Parkway. 2005. ISBN 0-7385-4224-5. 

The Blue Ridge Parkway is consid¬ 
ered by many to be one of the most 
scenic drives in America. Vintage 
imagery from 1936 to 2005 
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The Museum is located about 40 miles northwest of Chicago in 
the Lakewood Forest Preserve, Route 176 and Fairfield Road, 
Wauconda, IL 60084 (847) 968-3381. 


The Curt Teich Company operated in Chicago 
from 1898 to 1970 as a printer of postcards, 
advertising pamphlets and brochures, maps, 
blotters, and sundry other printed items. The 
company eventually became the largest vol¬ 
ume producer of posicards in the world. Over 
the span of tit I years of business, letch saved 
copies of everything his firm printed, includ¬ 
ing most of Ibu original photographic layout 
work. In this way Sit 3 Established an industrial 
archives I hi if now esisls as the nudei.is nf 
the Curt Teich Postcard Archives at the Lake 
County Discovery Museum. It is the intention 
of the Museum to preserve this resource and 
to research and analyze the importance post¬ 
card views have for understanding history. 

IMAGE HIT is published by the Lake County 
Discovery Museum: Curt Teidi Postcard 
Archives, which is a section of the Lake 
County Forest Preserves. ISSN-07430-761 7. 

Image File provides a forum for discussions 
related to twentieth century culture. Articles, 
review essays, and news liems wi!J be consid¬ 
ered for publication. Guidelines fur submis¬ 
sion of articles are available upon rtMquesi by 
writing to the Publications Editor, Lake County 
Discovery Museum, Curt Teich Archives, 
Wauconda, IL 60084. 

The ChffVigo Manual rtf Style 1 fit'll edition 
(Chicago, iinn.TJ ts used as the slant la id for 
sly Ip and footnote formal. Decisions on manu¬ 
scripts will be rendered wJlhJri lniu weeks of 
sub missions. Offers to review books *.it sugges¬ 
tions of books to review are welcomed. 

Christine Pyle, Editor, Image File 
Heather M. Johnson, Editor, Image File 

Subscription to Image File is a bemdii of 
membership to the Friends of the Lake 
County Discovery Museum. The Lake County 
Discovery Museum is a not for profit agency. 

Lake County Discovery Museum, Lakewood 
Forest Preserve, 27277 Forest Preserve Drive, 
Wauconda, Illinois 60084, U.S A 
www TeichArchives.org 
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